ANDRA DAY, COCACOLA & McDONALD’S COLLABORATE WITH SHAZAM TO PRESENT
NEW VISUALRECOGNITION TECHNOLOGY FOR CONTENT DISTRIBUTION
SPECTACULAR TIMES SQUARE NYC EVENT FEATURING DAY &
BROOKLYN UNITED MARCHING BAND SET TO LAUNCH PROGRAM TODAY

[Atlanta, GA  MAY 2, 2016]
CocaCola and McDonald's recently announced a first of its kind
collaboration: the Rise Up ESSENCE® Festival program. The program, set to launch today,
features Grammy nominated artist Andra Day and the lyrics of her single, "Rise Up" and the film
'I Rise,' on close to 40 million CocaCola cups in select McDonald’s restaurants across the
nation. Today all the entities have announced they have partnered with Shazam to feature new
visual recognition technology for content distribution.
This is an extension of the highly anticipated national "Share A Coke and a Song" program that
will include music lyrics on the packaging of CocaCola®, Diet Coke®, Coke Zero™ and
CocaCola Life® beverages, which will be available in the stores.
McDonald’s, CocaCola, and ESSENCE® Festival have partnered with the app, Shazam to
feature new visualrecognition technology for content distribution. Each cup becomes a portal to
an exclusive digital experience where music enthusiasts can scan the specially marked
CocaCola cups and watch the short film, "I Rise" featuring music by Andra Day.
The Rise Up ESSENCE® Fest program offers people the chance to win prizes and view
exclusive digital content that focuses on perseverance, community and achievement from Andra
Day and others.
CocaCola cups at participating McDonald's restaurants will exclusively feature Andra's image
and lyrics of her song "Rise Up." When music fans and McDonald's customers purchase
CocaCola fountain products at McDonald’s restaurants, they will learn how to enter the
CocaCola Rise Up ESSENCE® Fest Sweepstakes* for a chance to see Andra Day perform at
the 2016 ESSENCE® Festival in New Orleans, June 30July 3.
"I am overjoyed to be a part of this program,” said Andra Day. “The reach of Coke and
McDonald’s is undeniable and I'm thrilled these iconic brands are joining forces to inspire local
communities through messages of peace and motivation in unique ways. It’s an added bonus
that they are using the lyrics to ‘Rise Up’ as a part of those messages."

To celebrate the launch of this event, Day will join the press and her fans at the McDonald’s in
Times Square on 220 West 42nd St in New York City. Today at 3:30pm, fans and media will get
a first look at the Coke cups with Andra’s face and lyrics. The event will be hosted by WBLS
radio personality Shaila Scott from “Middays with Shaila”. Fans will be greeted by Brooklyn
United Marching Band and dancers. Day will be available for questions from the press.
The ESSENCE® Festival creates special moments for women to focus on themselves,
rejuvenate, and connect with others. The inspirational message of Day's "Rise Up" directly
correlates with the excitement that McDonald's and CocaCola want for their customers leading
up to the ESSENCE® Festival. During the festival, attendees will experience exclusive daily
performances, celebrity appearances and prize giveaways, brought to you by CocaCola and
McDonald’s.
William Rhodes, Director of Marketing, McDonald’s USA stated: “When we conceived this
program, our goal was to develop partnerships that could offer memorable and exclusive
experiences to our customers. We are beyond excited to launch this campaign.”
Dan White, Vice President, U.S., The McDonald's Division of The CocaCola Company noted
that, "For this year’s ESSENCE® Festival program, we wanted to captivate the essence of the
ESSENCE® audience with a strong and positive message and bring it far beyond the actual
event. Andra is perfect. Her song is an incredible modern day empowerment anthem, and
bringing it to people in their everyday moments makes it so special. Andra’s lyrics exemplify the
mission of this campaign – to empower and connect with our fans. Our desire is to spark a
social media discussion for fans to join in and share empowering stories.”
“Shazam is excited to partner with worldclass brands like CocaCola and McDonald’s,” said
Greg Glenday, Chief Revenue Officer, Shazam. “We are witnessing more largescale
activations connecting fans with breakout artists like Andra Day. It’s great to see both global
brands leverage our proprietary technology to build evangelists within their most desired
audiences.”
The short film, "I Rise", focuses on AfricanAmerican women sharing the incredible strides they
are making in their communities. “Through this film, we want to showcase the remarkable
contributions Black women are giving to the betterment of their communities. That is
#blackgirlmagic and I'm happy CocaCola and McDonald's want to be a part of our story,” stated
the film's director, Yoruba Richen of Promise Land Film. Those featured in the film are Andra
Day, Brandice Daniel, LaToya Cantrell, Kyemah McEntyre, Nzingha Prescod, Bene Vera,
Kimberly Goldson, Kathryn Finney, and Michaela Angela Davis. The p
rogram’s short film is
anticipated to generate hundreds of thousands of views.
Later today, Day will also join ESSENCE® Magazine’s Entertainment Editor, Cori Murray and
filmmaker, Yoruba Richen for a private screening of the short film “I Rise.” CocaCola and
McDonald’s want to give press an opportunity to watch the short film the same day it will appear
on the McDonald’s cups.
Click here to view teaser of “I Rise”: 
https://www.youtube.com/watch?v=Wpx7i7G3Yc0

This multimedia collaboration was brought to life by CocaCola's long time music marketing
agency, Deviant Ventures.
Andra Day's single "Rise Up" is available on iTunes and featured on her Grammy nominated
debut album, "Cheers to the Fall," which is also available at digital retailers now.
Visit 
www.365Black.com
to learn more and join the conversation using #iRise.
*NO PURCHASE NECESSARY. OPEN TO LEGAL RESIDENTS OF THE 50 U.S. (OR D.C.),
18 YEARS OR OLDER. VOID WHERE PROHIBITED. Promotion ends 5/31/16. For Official
Rules, free method of entry, list of zip code regions, prize descriptions, odds disclosures, and
complete details, visit www.cocacola.com/riseup. Sponsor: The CocaCola Company, One
CocaCola Plaza, Atlanta, GA 30313.
ABOUT ANDRA DAY
Andra Day is a San Diego native, known for her soulful jazz voice and her hit record, "Rise Up."
The soulful record was nominated for Best R&B Performance at the 2016 Grammy Awards.
Rolling Stone named her in its "10 Artists You Need to Know" in June 2015. In her short career,
the singer has performed at the White House for A Ray Tribute Concert and for a Hilary Clinton
Presidential Rally. Andra delivered the message "Rise Up" into millions of homes during her
performances on Jimmy Kimmel, The Ellen Show, BET Awards, Good Morning America, and
the Wendy Williams Show. Prior to performing "Rise Up" at the 2016 Grammy Awards with Ellie
Golding, the San Diego native caught the attention of Apple's CEO, and included the breakout
single in Serena Williams' Beats By Dre commercial. Day transcends any record she sings into
a powerful and inspiration anthem.
ABOUT THE COCACOLA COMPANY
The CocaCola Company (NYSE: KO) is the world's largest beverage company, refreshing
consumers with more than 500 sparkling and still brands and more than 3,800 beverage
choices. Led by CocaCola, one of the world's most valuable and recognizable brands, our
company’s portfolio features 20 billiondollar brands, 18 of which are available in reduced, low
or nocalorie options. Our billiondollar brands include Diet Coke, CocaCola Zero, Fanta, Sprite,
Dasani, vitaminwater, Powerade, Minute Maid, Simply, Del Valle, Georgia and Gold Peak.
Through the world's largest beverage distribution system, we are the No. 1 provider of both
sparkling and still beverages. More than 1.9 billion servings of our beverages are enjoyed by
consumers in more than 200 countries each day. With an enduring commitment to building
sustainable communities, our company is focused on initiatives that reduce our environmental
footprint, create a safe, inclusive work environment for our associates, and enhance the
economic development of the communities where we operate. Together with our bottling
partners, we rank among the world's top 10 private employers with more than 700,000 system
associates. For more information, visit CocaCola Journey at w
ww.cocacolacompany.com
,
follow us on Twitter at twitter.com/CocaColaCo, visit our blog, CocaCola Unbottled, at
www.cocacolablog.com or find us on LinkedIn at
www.linkedin.com/company/thecocacolacompany
.

ABOUT MCDONALD’S USA
McDonald's USA, LLC, serves a variety of menu options made with quality ingredients to more
than 25 million customers every day. Nearly 90 percent of McDonald's 14,000 U.S. restaurants
are independently owned and operated by businessmen and women. Customers can now log
online for free at approximately 11,500 participating WiFi enabled McDonald's U.S. restaurants.
For more information, visit 
www.mcdonalds.com
, or follow us on Twitter @
McDonalds
and
Facebook
www.facebook.com/mcdonalds
.
ABOUT SHAZAM
Shazam is one of the world’s most popular apps, used by hundreds of millions of people each
month to magically connect to the world around them. Building on its pioneering leadership in
music identification, Shazam now helps people discover, interact with, and share video, audio,
or printed content on TV, radio, movie screens, magazines, newspapers, packaged goods, and
retail stores  and now Shazam lets music fans follow their favorite artists to see their Shazams
and share in the thrill of discovery. Shazam was named one of Fast Company's Most Innovative
Companies of 2016 and selected as a 2016 Webby Award Winner in the Music: Mobile Sites &
Apps category. The app has exceeded 20 billion total Shazams since its launch, and users
Shazam over 20 million times each day. Follow us on Twitter @shazam or for more information,
visit 
www.shazam.com
.
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